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e Adailr Combe  SOUISM (onvente\ gre Comerision

| fa% \(‘ " (
Directors Name: &»' N \4 Nk

Phone Number: A 10~ @ 200 7064 Email: \/\Q/ ‘(\O\Jb A dumba Vj‘
List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ yz/l O‘J (

Name of Organization:

(o

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such

as.
1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your

organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications

(list a sample of publications), TV, radio, or billboards and dates of advertising.
New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.
List any photography or video projects that will entice the visitor to seek further information.
New events or meetings brought to your community.

Research projects.
Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

N O Uu s W

developed and installed.
List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant

receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019)
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ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Name of Organization: E@ Waa & _L_(; Urisnn 4 0,0VLVM@V\. COVVI M sSe ey
Directors Name:E\rM&/b\ &MV’
Phone Number: [p0(y -4 (25 %2 q¢ Email: bm»w% L [6{/\/ le @ W +Aaks - OV
List the total amount of funding you have spent or in the process of spending as of June 30, 2024: s 19 ; 5‘83 . L/’

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List ifyou used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video Projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

Nownaw
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Project: © CR

Resogacin Do (Plac Wm‘>
Description:

D;‘“‘W Monketing Qauvv»pu‘gm nr royap Nopuie, Audicive Accelerats, Vieleo
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AV Ny \vad ket @WMM Nas been Yiannire singe MZ?@T
Date of Project: | \/ Vombey 2023 — June, ’LOZ‘-{- |
Cost of Project: § ﬁ |22,918. 40
RO! (Return on Investment): | 1077/ jneyr Creale in 11/#i%#ﬁc 347 infuease in socens J%«ﬁ"” 93'2:,((’1‘.;:
%7/ \nCrease in Soceal mb-)ﬁ’r@géong e, inlrease [n socal Ygag e et
Project:
Description:

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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Name of Organization: ___ KY Great River Road Organization
Directors Name: ___Lindsay Bowles
Phone Number: _ 5734278348 Email: ___lindsay@kygrro.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024:$ 0

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

ol 28 i

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).



ARPA/SLFRF TRANCHE 2 GRANT - DMO
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Project: IWay Finding Signs

Description:  |Signs along the KYGRRO coordidor (60 miles) that give direction to local attractions and GRR route.

Date of Project: |Waiting on bids currently for construftion and installation of signs. Just received approval from KYTC.

Cost of Project: $ $34,000

ROI (Return on Investment): ROI for wayfinding signs can be calculated by comparing benefits such as improved experience, effieceiency,

and complicance, that lead to returns that justify the investment,

Project:

Description:

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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Name of OrganizationT%CWCO (Sﬁbw\/\ ””NQJKS(\V\ C/’DW(\,\JT\//\ ')Thu/f(\é LAny
Directors Name: \\JTC{Q&V}(TP \Ae (4}05’3 N
Phone Number: %)bﬁz - /%\J[(/r Mg Email: \%{\a(‘,@/\/} (CD ‘bWC{ :CJVI\uS/W'\'D U\/Yl(;:\/\/\ . Comna

- V2202057
List the total amount of funding you have spent or in the process of spending as of June 30,2024: $ | &/-l) 2. D

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a hew market for your
organization. If not, how was the advertising enhanced to atiract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising,

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects,

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

Nousw
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QQ’)&LV\GQ \

Project: ST C}) hD()W@SﬁMQ_; M\?( CUJQ,Q (Show

Description: (\ZQOASA(“(C% /N =l @:DC}W7 CQ{SQ ﬁ/ : 59)?,(,; DQW\{DSJH C

whore woo net oy dopuel D\a wrend / Pvéeso. opelle

(ecneos Oeadeds Slodo

Date of Project: (\\) D\) 2/ DZ//%

Cost of Project: $ (QOZJO CO

ROI (Return on Investment): | NCACO0p E)vw’ er QM\ g}@{jg //fk Zé /

Project: (::zfx o+ Cun N\Cu}:rﬁ;; —

- . J ‘ ]
Description: WKX \)(&G\QQ w e GMML ‘;ﬁL é(w (Ukakﬁ G 2t P

Date of Project: IW\}@// 1} ;( (;ﬁw’[} (2/(325:“&

[

5
Cost of Project: $ %‘- OO

ROI (Return on Investment): W O QLA\ \ 7 (QQQN\ \/@,A/ O _ééwz&m, +

G SN “Dr‘m&i 0o e Nuumeirows Boom [ Visifors
) -
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Project: %\”Zk/( wWOA™ ?Q/,.

pescription: | Coplent dguelop o )S‘\Ta}m ¢ Do Qbr Bardchvay

_.Q&\L_%@/\ (Koo Coptondt Loy Crhaamve C()mpu%mw

c;m@m oo

Date of Project: (?(;égla oL — (0(%(3\ Q;LJ‘J

Cost of Project: $ L‘%O ] QOO

ROI (Return on Investment): w QDO/\/\C) M\V\G\ ?NOQ% LW\ Cb (Q(%\Ci/)

35,000 = candens do @Lopw@wf

Project:

Description: \“ J\D(w Conden DY\()@‘LQ [ Onopt (MC(/QJ/\ < S

coioineed Copdo oot 000" 1 Cudid oy

A adp— 00 LOCE

Date of Project: \\/W,v\ Z)b?i;

Cost of Project: $ f%(p C[)O

ROI (Return on Investment): | (OV\ Oy \Cx
U [y
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Name of Organization: %@MCQS’*D\,OW ”’NQ\SD\(\ QQ\M\MA TDULV\l 5 I\

Directors Name; \S’k@%?\/\ﬁ kA‘Pg )
Phone Number: D2 ~ B4 §- 4an7) Email: &“{‘&_QQ\/\J ) b@fd %mm%w/}ﬁm . Cop~—

AN MO
List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ j{ ‘} Q ?5@0 q O

List all projects that were completed, or projects that were started as of June 30,2024, When describing projects include information such

as!
1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications

(list a sample of publications), TV, radio, or billboards and dates of advertising.
New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is heing

g

promoted by the organization.
New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community,

Research projects.

Way-finding signage and how you have utilized the sighage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales,
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

Nowvsw

restaurant
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Project: Nahona® auel (ssods o)

Description: 8 Mﬁﬂ ()jt(?[) O M\QA‘\ D'AO\»Q j"(augﬁ AQ§OQ 52;{1/7 0/7

Ll oot LWtHY” Woker Coach OPe1 ot trovn  Occrnas

N IRC T

Date of Project: \\\)D\/ ZDZ(ii‘

Cost of Project: $ $ ago 0= \K@{CQ “g \%ZDqQ 5\(YDW\ ‘QDW*@&\’

RO (Return on Investment): n\\/b &

Project: | NG Yac po V@cﬂpboléﬁ

Description: \{;\AM 3&0\@ Qa Az ( ()LV&Y\/\ ) UJ" % C.A ON o—

Voo, eodbooll - New ™Monket for WS

Date of Project: NO\/ Z/O'Z}"\

Cost of Project: $ CT@DD ' o

ROI! (Return on Investment): “’\’ \C) (y
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Name of Organization: Beaver Dam Tourism Commision
Directors Name: Shelby Whitely
Phone Number: 270-274-7106 Email: swhitely@bdky.us

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: S 42,000

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

el A
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Project: Wayfinding Signage

Description: _|Install wayfinding signage from Western Kentucky Parkway and I-165 directing travelers to

various attractions and venues in the community. This has not been completed because we have been

awaiting the decision on a possible new attraction that we definitely wanted to include. We are starting to

move forward with the completion of this project.

Date of Project: |Aniticipated completion early 2025

Cost of Project: $ |30,000

ROI (Return on Investment):

n/a

Project: Public Relations & Marketing

Description:  |Advertising and marketing concerts and events through social media, radio, television and

print copy.

Date of Project: |2023

Cost of Project: $ | 12,000

ROI (Return on Investment):

Total event revenue for FY 2023 was 19% higher than total event revenue for

FY 2020 AND 2021 combined. Restaurant revenue for FY 2023 was 30% higher than for FY 2020 and 27%




ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

higher than FY 2021.
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Name of Organization: "PD EREA T BY RISAN
Directors Name: _ Do & AMMIGEL
Phone Number: X59 —984 - A5%0  Email: bAyUéréﬁ@gé’fé?j%?[ LoV

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ L/- 7, DA%-5¢

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

e s W
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Project: GROUP Toup PRINTANDL D ¢) ral ADS AN [Hok/LE SHEET METORCOACH-
Description: Cv[@q P Toub M EDIA )/2 hcE AP 02/0//%

Date of Project: j/ //?70/7»77
Cost of Project: $ ﬂj lf N 76

ROI (Return on Investment): |INCREASEN Qb LXPANSED ALALNESS GEMA TR (040 4 BB TY IV
PEREA THAOUCH Beheitirc CRouP Toul Aupiencs s BY PUNT-D)ciTAL-MARLET A p

Project: WDRB LIVESTREMN TN >0 M)NyTE TY Spew LVE Rert_

Description: QP‘055&DA1>5 TV LWE ShHows HliepLichDae ATTR)RUTES OF RE.REA

Date of Project: | //=/-4p 4,2 = /11/3 / /2025

Cost of Project: $ | /6,0pm. 00

ROI (Return on Investment): | /N (pehsc p My pARENESS O F 55/6},4772/,@0725, DL ALT54 AL T - L& bnywe
CRACT makive = buTposp. LY AR £~ byosenc —H k00 6 - BN €
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Project: PHOTOQPA'PH\j WORK - PRODUCT STILLS SHOTS sFARTs —CLAL T

Description:

PHm‘o‘s oF Blek PeEso g IJON PlobucTs TAKEN OF SEVEA LOCAL SHop

PRoducTs (0 ARTISAD ViLLAc & * Q47 PHoTss  Pirece STUbI0 5

Date of Project: | |/ / ] 3/ 26 0%

Cost of Project: $ «# go 0.00

ROI (Return on Investment): q 47 p H6TosS ADDED To aA—L.LEﬂ,y OF Tougp)sm Fob Fuy TY RE

PPRETING Abs- PRIMNT 4 DICITAL wobk

Project: MC)TDKCOA'CH CQRGUP TOUﬂ. mZD/A §POAJ5()£QA /)Aé

Description: | GPoy P _104p /& HA /}’]AM/M& 09{5/9\4" OLIME G,/OUTE/UTPAMA c&

Date of Project: ,2/ /o'2 / //{ y

I % 1
Cost of Project: $ 4‘000 ,LOO

ROI (Return on Investment): | EXDPAULED /U JEREST waA,ée'A(gss CF Lok ApTs & C lar 75 W/ T7H
Abpeb Hlepnie w5 0F 0U7b00f ABVeENTyLE = THA U FRINST & Pl 7AL
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Project:

PHors cpAPYY s Vi beo Fob mARKEr G - Louties mripm.

Description:

CouraGe Mepya PRobuctisn APRIL Aoas SPlING SHsoT

Date of Project:

5)12)25 = 4/3/2¢

Cost of Project: $

764706

ROI (Return on Investment):

PHOTO SHoT s (1sEb Fop. PRIST-MAGAZ/NE- D) ¢/7TAK TD /JUELLASE

WAREESS OF SHOPING— HIKKG - YNISG <0 pPALT MAKINC

Project:

L HEPRT RADID = NIDEI = DIaiTAl ADS —COm m epaspite B ST

Description:

L RENT Vipeo St mppessions PopopsT™ /9,680 imppessyens bispuy

40000 /M PRession S

Usep FeoP  Fest/vac OF LEALNS U P T LASSE S,

Date of Project:

b~A5- A0Qf = 4,30/7\09\)5

Cost of Project: $

£595— /509. §3

ROI (Return on Investment):

EXPaoper PUSALENESS OF UPIQUE TLASS OFEB/INGS oF CLUET

LNARING | BERES -
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project: |Gy P TBUP MorDR (oM cH MeEeTIvg— CoNlention

escription: | Gyw e (W FATH TRAVEL //U/Syffé/sé ConFepencs Rei)sipy - PRe-5 CH&PyLsp
PPoisSImMENTs W/TH BuxlusP.s (0 AT)ON BRAMﬁoU Missoyp |

Date of Project: &'S"ﬂ-d}‘/’ - Y—B/,ZOAIJ

Cost of Project: $ }3 9 3.00

ROI (Return on Investment): //U(Z/@Asgb JAJ QuIpIES Eop a.@OUP T,QA\/EL )T H //U/,EKE‘ST

N STAWNQ. N BEREM /’\\}s 5//47/706—/>/M/N6~Oufbooé,lw/e/m/zé —

CLAET AN -

Project:

PHoTo GRAPAY —V/pe6 - FOp MALLEr /e M ENA — (Lo ULAC & /A LA

Description:

UMM ER SponT — PABBLEBSALLING- [ 154/ alC 01 THE LAKE - BT el i

LOWEL CALDENS = Do A Makimc Live - Campaposish Hicylires

Date of Project: 7" ,;Lé (A ‘1’ X .7\,5' -A “/

Cost of Project: $ X 5 5/‘1 . q ‘f

ROI (Return on Investment): E)(P/»,,up A WARLLESS OF 0uU7 05 p Abl/gﬂmleé’/“/ﬂ/uﬁ/fy bJ /7 1

tuu Disine & 57’#\/ OVE B For CAMPINC
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Project:

B Hener mepin —Digirmt - VIBES - PspcpsT Ab

Description:

Pobcust Commepasnt Abs vipes' W) LIVE WoLtine Apgsr

70 Ys€ Amonc LENR NsHEP CLnsse < - Live CLeArye USIuc TER BeARD-

ThSN STUpg LL - by REED LOcAL APT 5T /M STRUCTD LS .
/

MBB/LE CPREN

TIVE ~RD5 MARAGEL -LApIIN ¢ PALE

Date of Project:

D128 T-)6-0 (9b-24 22-24 T-/oo2y 1-29.24

Cost of Project: $

5603, 94

ROI (Return on Investment): | Ty H& | s/ /MNTELEST To PUpciiase 170 JLETS ﬁO,Q fFEsy VAL

OF LEAPN SHOP O AsseS:

Project:

Description:

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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Name of Organization: Bowling Green Area Convention & Visitors Bureau

Directors Name: _Sherry Murphy

Phone Number: 270-782-0800 Email: Sherry@visitbgky.com; madison@Vvisitbgky.com; alicia@visitbgky.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ $976,291

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

A
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TEAM ui®
KENTUCKY

ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Name of Organization: BOYA [ OW"’LY TO"( jin  ard Conveatien BV/M v

Directors Name: M (v’ flwk
Phone Number: __ (06 - S§5-4 770 Email: Ao @ Vio ¥ chJ Covn”l/ Com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ ! ) 6,0 26. 02

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being
promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.
List any photography or video projects that will entice the visitor to seek further information.
New events or meetings brought to your community.

Research projects.

I

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).



ARPA/SLFRF TRANCHE 2 GRANT - DMO

LEGISLATIVE REPORT
Project: WLOH’ R[)' [‘\@@l”f ﬁ“ol\/w\}vfé QOMmorc.<| Cipf?s 16 n
—— A . ' . A 0 .
Description: H htl AMTY Conberes T bas Lingd  wl. L] Foatorss | a11 OF rhe SAYUS oA eqis ¢ of
Bo)/a £0ul\'+7' ﬂﬂ CW‘WW(C‘“ k«'[ bw Ufodf /‘/\ ~¢\u’+-(’6 C/56 D,\IA vahhb"‘c’ f"‘d I~ 9
§ hool  dnve pgrhor  Lidove vic 017 4d coneled V.
Date of Project: Kju))’ i(L, 2023 B 0"50‘\'”
Cost of Project: $ | §2.9,000 [Commurcicl| Ongoing V) O 1 JOTT Ads - 5. <00 /o
RO! (Return on Investment): | Tenc ¢ m,1Vins [0 vionglihcl hds lod o |inctessod wob and heis! medt Yrebeermm
b 3<She o] mekeds
Project: Vis ok BOCO Beoe.| &.,(’c.'s,.ﬁ e /V@wflo o/
<o \e L v, | 0y - Lot -
Description: AR (A T XOTTe Y TEIVIB [Fn 0150k Dlog Which Tol 1ot ety ept)]
Cq,vho.,}),,; }W Jf\\vﬁ tryfhc +¢ -H\e fou‘ﬁ\’boyécow‘;'lm nebfife
Date of Project: 6 n Sﬂ(\
Cost of Project: $ ﬁ }2,000
ROI (Return on Investment): /rLous‘wn\,( of ‘s‘clA\proacl L6 be Yo Viows , ‘N" 2 W‘\/ to K&(’ wPCaming Quopts 1 front
| _of Gravies b frespedie visitors |

1




TEAM
KENTUCKY

ARPA/SLFRF TRANCHE 2 GRANT - DMO

LEGISLATIVE REPORT

Name of Organization: Greater Breckinridge County Chamber of Commerce

Directors Name: Chassity Oquendo

Phone Number: _ 270-756-0268 Email: breckcountychamber@bbtel.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ 30,902.18

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

SO U B

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).



ARPA/SLFRF TRANCHE 2 GRANT - DMO

Project: Tourism Brochure

Description: We created a unique folded map and tourism brochure to highlight all of the amazing things our area has to offer. This broc

is a 17x22 double sided brochure that folds down to 3.67x8.5. It features tourist attractions, nightlife, and our outdoor activities, business, and amenit

We ordered 1000 pieces and distributed them at the State Fair at our booth.

Date of Project: 4/16/2024

Cost of Project: $ $2,350.00

ROI (Return on Investment):

Project:

Description:

Date of Project:

Cost of Project: §

ROI (Return on Investment):




ARPA/SLFRF TRANCHE 2 GRANT - DMO

Project: Kentucky State Fair 2024

Description: We obtained a booth and setup at the Pride of the Counties at Kentucky State Fair. We paid for booth space, rented table a

chairs, and got vendor insurance. We handed out our tourism brochures, spoke to people from all over the state, did a giveaway for a

2 night stay at St Clair Motor Lodge.

Date of Project: August 15-25 2024

Cost of Project: $ $1,877.98

ROI (Return on Investment):

Project: Video Production

Description: On the Hook TV Show Sponsor (aired on AT&T Sports) talking about Breck County tourism, featuring Rough

River Lake, show posted to youtube,

Date of Project: 11/9/2023

Cost of Project: § $2,500

ROI (Return on Investment):




ARPA/SLFRF TRANCHE 2 GRANT - DMO

Project: Video Production
Description: M Squared video productions shot several videos around Breckinridge County for use on website and social media
Date of Project: October 2023 - April 2024
Cost of Project: $ $1,300
RO (Return on Investment): This opportunity gave us a professional social media presence and allowed for beautiful photos to be

used on our website.

Project: Indianapolis Monthly
Description: Ads in Indianapolis Monthly Magazine promoting hunting in Breckinridge County and what our outdoors has to offer
Date of Project: October 2023 Issue
Cost of Project: $§ $2,540
ROI (Return on Inhvestment): This opportunity allowed us to reach a new demographic in the Indianapolis area to promote a wonderful

place for activities.




TEAM il
KENTUCKY

ARPA/SLFRF TRANCHE 2 GRANT - DMO

LEGISLATIVE REPORT

Name of Organization:_Eb\VV\Sl‘O(ﬁ 7?9(){{3 7" 45 ﬂ@cre&/‘lr&/\ COW\—VVL/S”S/‘CV\
Directors Name: \.:),Q\'ﬂ/‘ o Fluna

Phone Number: (0(J(, 27| - (p4 3 ! emait: ol irecfor 00 byurnside tovrisni. con

List the total amount of funding you have spent or in the process of spending as of June 30,2024:$ /»(, 3 (o2 QOO

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being
promoted by the organization.

3. New brochure that includes new content and photos. List how the brochures being distributed.

4. List any photography or video projects that will entice the visitor to seek further information.

5. New events or meetings brought to your community.

6. Research projects.

7. Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.
8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).



ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Project: Multi-Media Co-Op Package (Miles Partnership)

KY Dept of Travel & Tourism Extension &
Retargeting ;

KY Dept of Travel & Tourism Official Visitors Guide
2023-24 Full Page Ad; Kentucky Tourism Website
Official Visitors Guide Banner Ad (Web); KY Dept of
Travel & Tourism Rich Web Media Development; KY
Dept of Travel & Tourism Custom Email Marketing

Description: Blast.

Variety of digital media publications to promote
general Burnside Tourism across platforms not
previously utilized. Media on platforms direct
internet traffic to Burnside Tourism webpage.

Date of Project: January 2023 - May 2024

Cost of Project: $ 22,835

ROI (Return on Investment):

Approximately 350,000 physical copies of KY Visitors
Guide distributed at KY Welcome Centers state-
wide. Estimated hundreds of thousands of ad
viewers from digital posting of Vistors Guide on
Kentucky Tourism website and social media.
Estimated minimum 5% annual Burnside website
traffic growth. Estimated 150,000 impressions from
Audience Retargeting/Extension. Estimated 250,000
impressions from Rich Media development. Custom
Email Blast to estimated 120,000 subscribers.

Spectrum Reach W?Streaming TV/Display
Project: Digital Ads




ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Summer Kickoff Concert- Burnside Event Ad.
Brief commerical advertising beginning of
summer season events. Intended higher event
participation and social media engagement.

Description:
Date of Project: May 2024 - June 2024
Cost of Project: $ 2598
ROI (Return on Investment):
Approximately 175,000 impressions across
approximately 400 zipcodes surrounding Burnside.
130 Traditional Television spots. Advanced
Lexington Region, across 10+ networks not
previously heavily targeted.
Spectrum Reach TV/Streaming TV/Display
Project: Digital Ads
Thunder Over Burnside- Burnside Event Ad.
Brief commerical advertising end of
summer season event. Intended higher event
participation and social media engagement.
Description:
Date of Project: August 2024 - September 2024
Cost of Project: $ 2599

ROI (Return on Investment):




ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Estimated 175,000 impressions across 400 zipcodes
surrounding Burnside. 129 Traditional TV spots.

Project: Cincinnati Reds/Bengals Annual Yearbook

General Burnside events calendar/website
advertising in Cincinnati Reds/Bengals yearbooks.
Ads to be displayed on a free, digitally published
version of the books nationwide, as well as print

Description: copies.
Date of Project: May 2024 - December 2024
Cost of Project: $ 7500

ROI (Return on Investment):

Increased, direct exposure in Cincinnati market
space
(not frequented by Burside heavily in recent years).
Exposure to previously untargeted demographics,
yearbooks promoted by sports personalities
nationwide (millions of followers combined).

KTIA Advertising Auction (Spectrum Reach Cable
Package ; 5000 Rack Cards Production- Lanham

Project: Media)




ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

4-week Spectrum Reach Cable Package- advertising
Burnside winter events. 4-week cable package 500
Commercials in Lexington DMA Zone
*DMA includes households with Spectrum Cable and
DirectTV.

Cable Schedule will be built utilizing Spectrum
Audience App software targeting consumers
interested in traveling.

5000 Rack Card Production 4X9 16 pt — UV High
Gloss- new design, printing. Planned to be
distributed along major KY
Us interstates/highways at KY Welcome Centers.
Updated brochures/rack cards have not been

Description: purchased by Burnside Tourism in 5+ years.
Date of Project: September 2024 - December 2024
Cost of Project: $ 2520

ROI (Return on Investment):

Cable Package- Estimated minimum 100,000
impressions. Lexington wintertime market direct
focus (unlike previous years). Estimated 5% higher
Burnside winter event ticket sales 2024.

Rack Cards- Estimated 2% higher website visits

Project: Multi-Media Co-Op Package (Miles Partnership)




ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

KY Dept of Travel & Tourism Offical Visitors Guide
2025 full page ad;
Custom Content- Video Shoot of Burnside
attractions;
Must-See Shortlist Enhanced Package w/ Youtube
Promotion (digital article advertising Burnside

Description: attractions alongside regional seasonal focus)
Date of Project: October 2024 - December 2024
Cost of Project: $ 27,600

ROI (Return on Investment):

Approximately 350,000 physical copies of KY Visitors
Guide distributed at KY Welcome Centers state-
wide. Estimated hundreds of thousands of ad
viewers from digital posting of Vistors Guide on
Kentucky Tourism website and social media.
Estimated minimum 25,000 impressions on digital
video posting. Estimated 260,100 impressions and
7,345 guaranteed views of Must-See Shortlist.

Project: Burside Website Redesign

Website management, SEO optimization,
social media curation, photography
services to provide website content by Forcht

Description: Broadcasting.

Date of Project: September 2024 - December 2024




ARPA/SLFRF TRANCHE 2 GRANT - DMIO
LEGISLATIVE REPORT

Cost of Project: $

4293.00 ($977 paid with ARPA funds)

ROI (Return on Investment):

Estimated 10% higher engagement on Burnside
Tourism social media platforms and minimum
estimated 5% higher website traffic volume.




TEAM .
KENTUCKY

ARPA/SLFRF TRANCHE 2 GRANT - DMO

LEGISLATIVE REPORT

Name of Organization: (/[LVFO 7%’]/ C/L /d (/‘)f/{/”l\] L/ 48 g 60)/1 Ve fVL//L/l C@//V\/V””?(/V\
[ S e o,
Phone Number: (). - //&//( 703 Email: A/‘})/“f(f' (/,/'”Df/ e Cary 0///’/)/”) 717'[(’”/'45/[”'4' LonH

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $

Directors Name:

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
das:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed. -

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

Nowaw



ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Project; /( d Oﬁ/(h///}qu, and visitpr ,WM"/{Z
Description: @/Mh/ lor Thines Lompleded refzaih Arud /0/7{&’( and
[mglemented 4 'W/u%//’u /o; Ariven dolingtimn hmm/ /7///7L/7"/W) [hat-

NW@M* Civvol] Gun /M /Cm /Zzo/ézz» Chind L 1h i /Cé velopd J

(‘0/%‘,7/6/f\ww/ v i i s f!”, ind_dnd J/M/ﬁ;uf"/ mat, /64/7/057 Alr du/7 ) for ous i

Date of Project:

Com 'w/{"}a’f Ll ALY

Cost of Project: $

0,475

ROI (Return on Investment):

Project:

/( ' L, //”w’/w\ ads

Description:

//

e aetss o Yo g ﬁm/ ad i Mok !U‘J\ﬂ‘g/ﬂ) g‘("/ﬂ// 1043 [4625) ,%J

/b /7( (u Ll In /J?;(/)/HZ/QU}\L} /ﬂ/W’)

Date of Project:

Cost of Project: $

& 7)/,‘)\%6"

ROI {Return on Investment):




ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Project: /)//]U/Z’ (1//:///)/’

Description: / C/(/ P/ﬂo /%/&)é///vt/ b e JAVdIS /P//waj §/ naul ﬁ/}///xf LLLLS
Sl s ///70//// /)/ [ a//l Uil fnd e Moo AL a5

Date of Project: O /}/)///) é)
Cost of Project: $ | [H () % m 7L(} /L)[(’/

ROl (Return on Investment):

Project: //}/1/ W g 79)//!4 /7/’0// WA T

Description: é/u\/”\ i /N 2o /\ et ol el Dﬂ) /(//ZL(/éé/( h//U(//L e /U

"W\ /U/[CUP 0 / /77// C /é g vy [ [{t//t/c)// &DL//)M //ﬂf /7/’0///Lu/ A /}’//0/«17/
[0 ang Ghce . GF Dy gleeig  pated, plipibncle, /4 geote ods ppre ot e
ol TS o ,

Date of Project: J L A0 )ﬁL

Cost of Project: $ "9‘%&7’75 q1

ROI (Return on investment):




TEAM
KENTUCKY

ARPA/SLFRF TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Name of Organization: CO\’Q A “ T@%:S'm % Corw Q(\AVQQ(\ Coramissien
Directors Name: k_\e anke e m@o&:&
Phone Number: ZX 10 <172~ 2131 pmail:_ Lo el conde €2 ¢ anoil) . Coey

List the total amount of funding you have spent or in the process of spending as of June 30,2024: $ \Ol 2 ?SO . 53)

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI {return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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g \ ot T - s 2 : /) -
Name of Organization: ( ,»f:f‘.‘t"xji:ﬁ'ﬂﬁj (/)D lﬂ‘c! %Y. DAY ﬁ)\ ¥ ( ;_ﬁ;}g'ﬂﬂfﬁv“\"ﬁ%‘"n ary 0 Dmiryil 51017

Directors Name: DV‘. ﬁ%r’)r”u? 1% A & - U‘i‘ . ?f ‘:ﬂ; &S

r r1eal G ~ 2 £ TP, S | N * P
Phone Number: 2 [ 0- Zini?’"ﬂ( - “Ha 03 Email; ‘%aé.“JUﬁ‘f’ SN ChsreltTor®@ ﬂ.ﬁ;’j{‘\5"%(‘&/7’3\\(ﬂ,j,“%"%zﬂﬁé WJ. 2Omm
T

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ 4 9400, o0

List all projects that were completed, or projects that were started as of June 30, 2024, When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for you
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

- developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant

receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

Nowsw
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L Limarid, KY @2t
Name of Organization: Yo i @l

e

Directors Name: ‘3} ety \(/ N ([\ ((1‘.‘;.

Phone Number: ({7~ 2K7) S Emait: T e (’\’w'\/’ ;\({ ¢ ((x H [‘/':’/L)‘\[,\(,'i‘:n(ﬂ1“.7'1'”"'\
: ' e (TP e [(\

¢ PR
List the total amount of funding you have spent or in the process of spending as of June 30, 2024: S } j}/, DESNP]

List all projects that were completed, or projects that were started as of June 30, 2024, When describing projects include information such

a8:

1.

Noy e w

Markets used to advertise - Indianapolis, Chicago, $t Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications}, TV, radio, or hillboards and dates of advertising.

New or upgraded web sites that includes new'ﬂcab"ritent, photagffé’ﬁ—a‘tgbls to assist the visitor navigate the site. List how the site is being
promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any bﬁ&tography or video projecfs:thai will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

List project cost and the ROI {return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers {2019).
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Project:
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Date of Project:

Do

1
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A0 " \2( J (‘/

Cost of Project: $
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ROI (Return on Investment):
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Project:

Description:

LA N QAU A NG oy Laked e

Ay AN P\,{\ (L el ( Py Ooedeey j\ /(Ig}’,tzfz (i
T ‘ Z

cltd

Aoy

o~y

' \

Ot picoch =D

e

Clintep (e ?Na ler oo
{

2 {‘TG'\ Lale H(H(u (e [ /i‘!f)(if (,}.“«'.xrvx

);")( ’)"'{ (“C)"‘\C"[,

Date of Project:

DCCcember ey

Cost of Project: $

AN -

x)‘ "\‘"[ (-\ W..‘

ROI (Return on Investment):
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Project: | "1 AN /M{; Hu P heard / Dopericr Cotrdery U&l\ﬁ\

Description: } \1 K ) 7\ f\k\}b() ) .)lo\(‘\ (\,U { \;\ ( )“\@ ) /( (¢ (Lz( d (N
albang, Glivieon Ce / Eﬁ-(?wmrmwﬁ, Mareh=Tec
2000, D Dade Hedow vacd Lede Condberland.

Date of Project:

ﬂ’a”ﬂ

)6 CC i

RS a1

Cost of Project: §

é/ 2000,

.'/

ROI (Return on investment):

/

KS ; \Q‘) {M{'K }

“IN\ ;"\@ﬁd

Project; j/él [Lge AL - (] ‘\(m)\rth aoe SARANlS
Description: ‘i‘l {\t’\’(@i(\‘( TN l S0 (inchy el M Agey 2y H,E?? _
%9 / (} LA GOV \1\& \(L L( a r\dvc 10 g ) Lalkwee,
Dyl Het e o crud) Lu} CCanler lind in A//‘cmk/ [ ",”ﬂ/\((
Date of Project: ?\,f\@;\\; DY (/ Do d B2 elt\:)
Cost of Project: $ | 5) “5 0
ROI (Return on nvestment): | Ui (| (0 DNEd g Db
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Date of Project:
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Cost of Project: $

ROI (Return on Investment):
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Name of Organization: (.o YA ’Tt‘)uY NG ond CL\(\UU\’H 00 Commislion
Directors Name: M,OW\(L,LJ (‘,m\m
| l =
Phone Number: (0~ 5 28- 8360 Email: (\OL‘(\Lu) @ Coactin Katoucsm . tom
0%
List the total amount of funding you have spent or in the process of spending as of June 30, 2024: S \%d ,S ] q .

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing {location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2, New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid humbers (2019).
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Project: Eg“ Sexvice Tourisam Kok Foe ”'I:m\) KHractions

Description;

Tostolled 00d implemented dwo Lyl secvice bouimm Kissks. Kiosks are [ocated

_&_Qm_ﬁmué Shellowee Trace AdvenJrurg.__ “Resort,

Date of Project: | Fobyuu, Do) 2~ quuﬁ—k PLYAR
Cost of Project: $ | ||, 530, =

ROI (Return on Investment): | (1 yod RO ! Pecene L)&Q)L\Lx O\uef@r% hsts foc Kiosk ye Dbr-LS

mmmm%m KxQ&kS Qe a\mma ‘hmw& GLnceess and (\of\mc%na visidos o in Forened

Project: @(\(\Jnr\cx o /E)mf‘\f\ T\LQ\.,D %K C)C\\u.cc %.cm

Description: T\e&@wr{ ()M ?;;(\51"@5 Do (\(\(\\m ”@n&m '&)KDQM_C_QJ e Yo dion
—M’\(L)\x,c\h all paD mﬁi\cmm O, a\\ \sre\s a\mm, =70 oad T-17'1n ok, B Qocl

m&w&mﬂmﬂm I3, '—r’” ond T-bY.

Date of Project: \'VN\U Y U\ 9@9 3
Cost of Project: $ "153 Y, %8

ROI (Return on Investment):
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Project: Kafsﬂrﬁ&m\r\c: /«Rg)‘m t\{&\\ex”‘ﬁi'm(\
Description: | Ay Secm\c\ racin ods in (‘Dum\?)us Oho ond Tndon aDMLS LN
MO XS . Q(LMB&\@V\ a\so acuwded m@g_dﬁ@\a 4 Danner ad

Date of Project:

Aoa’\l "”TL\M M?\x 39&%%\&;* Ookobec A0a3. Af\ml"T\L\UQDQL/

Cost of Project: §

9%% g 5Y

RO! (Return on Investment):
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Cost of Project: $
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ROI (Return on Investment):
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Project:

Description:
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Cost of Project: $
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Project:

Description:
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Project: C‘ROSXAQ m* 5@5@9\ m&ﬁ')r /RQSQOUCO\/\
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Project:

Description:

Date of Project:

Cost of Project: §

ROI (Return on Investment):
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Name of Organization: Cumberland County Tourism Commission

Directors Name: Jay Cary

Phone Number: _270-4591756 Email: __jcary@duo-county.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $  41,292.25

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being
promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Now s w

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: Cumberland County Television Campaign on WHAS in Louisville le, KY.
Description: A television campaign consisting of .15 and .30 second for a total of 250 spots.

The goal to promote Cumberland County tourism opportunities to the Louisville Metro,

Southern Indiana along with counties in the WHAS viewing area through Kentucky.

Date of Project:

May 6, 2024 to June 21, 2024

Cost of Project: $

$11,500

ROI (Return on Investment):

Viewership increased website traffic and information requests with the goal to increases visitation.

Project:

Cumberland County Television Campaign on WKYT in Lexington, KY

Description:

A television campaign consisting of .30 second for a total of 107 spots.

The goal to promote Cumberland County tourism opportunities to the Lexington

market along with surrounding counties and entier viewership.

Date of Project:

May 13, 2024 to july 28, 2024

Cost of Project: $

$8,671

RO (Return on Investment):

Viewership increased website traffic and information requests with the goal to increase visitation




ARPA/SLFRF TRANCHE 2 GRANT - DMO
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Project: Cumberland County Television Campaign on FOX59 in Indianapolis, IN

Description: A television campaign consisting of .15 and .30 second for a total of tal of 114 spots.

The goal to promote Cumberland County tourism opportunities to the Louisville Metro,

Southern Indiana along with counties in the ' he entire viewing area expecially Indianapolis

and all surrounding counties. Cumberland County also featured on a local program for Indy.
Date of Project: May 13, 2024 to July 8, 2024
Cost of Project: $ $8,108

ROI (Return on investment): |Viewership increased website traffic and information requests with the goal to increases visitation

Project: Dale Hollow Explorer Magazine

Description: Full page ad highlighting tourism opportunties in Burkesville and Cumberland County.

The magazine is destributed at various consumer travel shows, local tourism offices,

marinas, lodging accommodations, and other outlets in Kentucky and Tennessee.

Date of Project: 2024 Annual

Cost of Project: $ $1,428

ROI (Return on Investment): |The ad directed inqurieries to website to learn more about the offe fun recreation opportunities along

with special events, lodging, restaurants and other businesses. Increased traffic to all above.
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Project: Kentucky Dept of Tourism/Miles Media Package Includes KOVG ad and Online Promotion

Description: Kentucky Official Vacation Guide 1/4 page ad in the 2024 issue promoting Cumberland County.

Online promotion including a Cumberland County detailed article with local highlights,

sponsor email with KDT's website , featured business listing & audience extension/retarteting.

Date of Project: 2024

Cost of Project: $ $11,586.25

ROI (Return on Investment): JAll the above promotions increased the website traffic and generated leads requesting additional

information resulting in increased visitation to Cumberland County.

Project:

Description:

Date of Project:

Cost of Project: $

ROI {Return on Investment):
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Ve . 2

Name of Organization: L(r/,f/{/:z(ma OU SN /A)ql,u/::»k‘m
— ~ r

Directors Name: Tam; C ((Y(J

Phone Number: % S Email: (1) mJlanmJ PG Qma(/ fhuss,

~
List the total amount of funding you have spent or in the process of spending as of June 30,2024: $ | >CO Ob/(l (l (1 N(\)ﬂ") f

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).



Project: L ke D’ﬂt‘\d/‘

Description: ﬁ‘\ L Lolx t‘ {E’ Yol f(/uﬁ‘ Q )Q’(p F‘,IOﬂ?V\ (fth ,Dl’)/\ﬁ‘“)i
{( /// ({( Q}//Y/n\ ) (‘{1 )

Date of Project: (_{;\(L\ /‘VYUMQ :%Oc;)q

Cost of Project: $ %8“% OD

RO! (Return on Investment): | | (19 tmppt (1 Q9 ComMmisila

‘/zJ, I 11 O el e,

Project:

Description:

Date of Project:

Cost of Project: $

RO! {Return on Investment):
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Name of Organization: D (N\U"H@" goy}é CC‘U&/\'II?( C )/E
Directors Name: 146/)0{4 ” C 4 AT o
Phone Number: %5 A4-61%-6667 Email: l(%dg” e A.‘S‘f‘or?cdlmtf.‘”c /(y. Conn

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ ')- 5 ) O <“[ X

3

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

N U AW
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Project: ﬂ/l/.,#}..,( be s LIVE“ billba ard Campar s

Description: ,4 é,’”éaafJ p‘r‘o,vu\?l:,\( qu/:“g S < /;w, muldic ol(u{),.ﬂ(a'w\ i) p/a mr/ q/o,:J T-€5

‘!.f\ E’fzd&éxﬁ"“’?(/’n. TL:J W‘;J a Cén'l&;h“GYLibA o'FA é}/léoar«'/ Campaisn 'z‘/u-)l' ir\C/‘\élé’/‘/?(‘z

p[a f@ﬂ\éf:f-of- He Stpne Ln‘”éo&fal 01051;/\ e c.r{IW‘ O #c Ve or ia S‘Qmafjc'll, 64;0,- re?(am a»/’

citside of Moskoille,

Date of Project: 7-3-2023 Hroks/\ [@-22%-2023

Cost of Project: $ A ) é T~

ROl (Return on Investment):

(’r(\p;/‘efc{_ A),Sf/&’j} O-F/‘\QJ.‘FQ.QI‘/\; 'Fe «'{"&fflng D‘V\V.‘//’Z Q.,\”{Q /;‘,‘vk

e
‘{‘o Ieﬂr,-\ moré a.,éo-:.““ /:lfe MG e I Dq./\u://e

Project: V: Ae o e_o[;{-: ~

Description: Fr 05 par

Megl}c\ eJ.:.‘l'aJ ‘/:JCO ""L“/ SLML Q,wl;dﬁ o~ +he yean ~paid '/‘;n w,’z‘/\

A(LPA ‘FWJJ - ""r\o{ cratal ‘Four 3 0- secod v daos S Hree 4T wead videos c.,.‘/ a Sminate

V’FACU / a“ ‘Feojtu»r:ny I/‘\I"‘lm) ’{‘ohr}_),..e-#‘cmﬂj. V:ﬂleuJ e ar,\-Ha. C-l/.g.; f/osTné'c c,/La,,‘\al c«./\J

}vw 1Od¢~ b-)ll o~ Soc7o{ ,.saalfa . /4!)(:» scLoa,,(aj '{‘\w— *F..‘{‘u: pai 0’5‘}(;(«‘&/»1», «pj ;ociz—/ “h:,ar«(')»/

Date of Project: H*BO“D.OQ.B o\.,\A S-14-20249

Cost of Praject: $ 5, 5-5—0

ROI (Return on Investment):

'{Z Uf:jmrz( viﬂ[eof 1o promeTe D«M"'”c QAN SR ad .SoC.Ia( (//\’( align!‘-( p/‘;{ )Dwrm)
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Project: jC )0 ECd-.S CMI;/\OLf\/ 'I'J\QMQO{ A[os anﬂ(joCP¢//~\a 7 A )‘478/“4/\(01‘ pa,S'?L/

Description: D—C P}le,lpj, a Ka,n'hck\/ J;aoo{ A]aqc‘gr, OG»,O/Q‘[’GOI a Si¥ /na/\“f‘/( Sepres
7 - 7 7

o¥ pqid uo( ’po:"I‘}‘ omﬂ( Ja C‘/G/meil:f\?@o\f'b 7Poc4,)‘~',,j on /Jc\,\{/,‘//e.’.l Qa[:/\a./-y
SCenc. HQ, ][; <‘1”"\{'Oa( T)(c_ S‘l‘.” qL Blua Roak D.'J'l[:”cr\/l C\(/p,oerav\(j Oa/(, S‘bw:il".r 8\/

Cindy, Bad end ClorJs, Butes Bobiery ond Elused T,

Date of Project: 7"3—2023 Horonch 12-20.-2023

Cost of Project: $ l O, Coo

ROI (Return on Investment): é ‘Fc:.a.{‘ufz(,( é[oﬂ POS—L‘ on )(_;pe_o.'f,/‘ COM Qla,\c w-&k goc.(,{ po_rb . Jcf £t

F‘\CQAD&J{ IM+<;fGM X Pl/\+¢f¢)+%d Tlp TCqé’ /‘lfof,yu ‘

Project; Pr:,d’ a,JJ' Pf‘l’mo'{“.m.( /»Q@"L"ng SPACE I Dmv;ﬁc
A} —r? A\

Description: AA)' +0\r’qe‘l*eo! '{-C\"\"u/‘o/j g{\c\apf po“}“m‘l‘;a need}/\@ /y\,@e,“',-.( Spo.ff. werle

pké (JL: I~ L) 'H K&A“‘&ck\/ C ‘!‘\j mang.pe(/lu; I ;-03-5> as we q 'b((,éc'«./\ﬂ

}Lapoﬁr (Sept. 1,2023)

Date of Project: %*1’102‘3 and 9~ | 2023

Cost of Project: $ l} Q30

ROl (Return on Investment): 9+a+aw; Jb edppsure ‘fa E«J'mey ch qevYaern ,\e,-.’l(‘ﬁpoa,,; Hwt‘ Lof" s-f-::('ew:/b ,»ae“i,:y,(‘
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Project: Broc%mre O‘ii‘ff'}biff o~ threas A Ad ﬁ U

_ Description: A(/(S‘.,\( Aal zatl{ 4o 0121‘11/‘714‘;1(@ +he Da,‘t/://e—-&y/g Co%—}# CVB érc\c[a,-e.
| "lLtl [OCA‘HO,\S a[af\; *z’-ﬁe_ :t-'é‘-f/ I -7 51 T-45 Co/‘f,'élo/.) 4S5 o ll at ZQ/\,"/‘ g‘]‘”n',
Fra.r-t(‘}?ar'l' G—f\j qre;}or C:nc:‘/mmjf arecs

Date of Project: l"lj"lOl‘/ "Hs.(c,‘.\-k 4“30"202‘{
Cost of Project: § 3 , ggo

ROI (Return on Investment): DI_}‘me.:\.' oa ,,'Y‘ ]l, Qo+ bro chfo;

Project:

Description:

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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Name of Organization: Edmonson County Tourist and Convention Commission Inc

Directors Name: Vanessa Ulm

Phone Number: 270-597-2222 Email: _edcotourism@windstreatm.net

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: S 42,004.50

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such

as:

1.

Ll

Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being
promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: GUIDE TO SOUTH CENTRAL KENTUCKY
Full page ad in the Bowling Green Daily News for their PROGRESS edition, which dedicates 30 pages in print along
Description: W|th an online and digital component to showcase profiles for each of the nine counties in their coverage area.

This is a vehicle for tourism in outlying communities and counties to showcase to neighbors wheat they have to
offer right in their backyard.

offer right in their backyard.

Date of Project:

June 2024

Cost of Project: $

$999

ROI (Return on Investment):

A great resource for readers, viewers, subscribers, and community members to further market the activities

available in Edmonson County. BG is a "large city" next to Edmonson County and pulling locals
and visitors from that area is a goal.

Project: INFLUENCER BLOGS CAMPAIGN
Contracting with JCP Eats for content creation, outlet syndication, assets, and awareness increase for businesses
Description: and attractions in Edmonson County.

Date of Project:

June - August 2024

Cost of Project: $

$6,000

ROI (Return on Investment):

JCP Eats boasts 21K + followers on Facebook, 38.9K followers on Instagram, and 1.2K followers on X.
Engagement on the posts JCP Eats released for Edmonson County have been impressive in likes and shares.
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Project: SUMMER DAY TRIPPIN' NEWSPAPER ADVERTISEMENT
The annual Day Trippin' Adventures tabloid publication is growing bigger each year and is sent to every subscriber in the 8
Description: counties of: Allen, Barren, Butler, Cumberland, Edmonson, Hart, Metcalfe and Russell counties, for a total

of 38,900 households. The ECTC placed an inside front cover half page ad.

Date of Project:

June 2024

Cost of Project: $

$525

ROI (Return on Investment):

A great resource for readers, viewers, subscribers, and community members to further market the activities in

Edmonson County to a larger portion of the south-central Kentucky region that are within a day's drive.
Increased visitation to local boutiques, dining options, and attractions.

Project: SOUTHERN TRAVEL & LIFESTYLE MAGAZINE ADVERTISEMENTS
Three full-page ads in Southern Travel & Lifestyle for their “The Spirit of Bluegrass” and “Kentucky’s Harvest Season”
Description: editions. We did a full page — buy two get one free, which means we have six months of exposure from May — October and

free fall advertising.

Date of Project:

May - October 2024

Cost of Project: §

$1,555

ROI (Return on Investment):

270,000 subscribers traveling by vehicle predominantly based in Tennessee, Kentucky, Georgia, the Carolina’s,

Alabama, and Florida. The magazine is digital and printed.
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Name of Organization: ﬂ/{%b%ﬁlfﬂh ﬁ%ﬁﬁm CWL/J @QV\U@H’(M BQNW
Directors Name: T(GUUM C/(ZM
Phone Number: Z?LD %5’ ﬁ/% Email: 7C/Z(Z/£- @W@% wn. ODVV’

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: 547(7 D(D @

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Nowua W

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).



ARPA/SLFRF TRANCHE 2 GRANT -DMO
LEGISLATIVE REPORT

Project:

Tradeshow Booth

Description:

The tradeshow items included three new pop-up banners, a tablecloth, a table runner, and two
additional mobile kiosks. These tools have allowed Elizabethtown to showcase the area and
promote more visitation. During a recent travel writer's show, their Director of Marketing

successfully utilized these elements to promote Elizabethtown, KY to a receptive audience of
travel writers.

Date of Project:

Began: September 2023, Compelted: December 2024.

Cost of Project: $

$13,300

ROl (Return on Investment):

The investment in pop-up banners, tablecloth, table runner, and travel kiosks provides
Elizabethtown Tourism with a versatile and effective marketing toolkit. These items not only
enhance Elizabethtown's presence but also help build brand recognition, engage potential visitors,
and generate leads, all while being cost-effective and easy to use. Over time, this strategic
investment will pay dividends by attracting more visitors and business opportunities to
Elizabethtown, making it a wise choice for promoting the city.

Project: Influencers
Elizabethtown Tourism engaged social media influencers to endorse Elizabethtown, Kentucky.
These influencers hailed from diverse regions across the country, catering to a wide range of
audiences. Their followers predominantly comprised families, and they actively showcased local
Description: |attractions within Elizabethtown.

Date of Project:

Thefirst influencer was scheduled in April 2023 and thelast influencer is scheduled for October 2024.

Cost of Project: S

$26,886

ROI (Return on Investment):
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Since beginning to collaborate with influencers in April 2023, Elizabethtown’s Instagram
engagement and reach have experienced a significant surge, reaching over 172K accounts,
marking a 12% increase in engagement from the previous period. Moreover, the Facebook
presence has also expanded, connecting with over 2.47 million accounts, reflecting a notable
102% increase compared to the prior year. The primary objective of the influencer campaigns was
to enhance awareness of Elizabethtown and generate more impressions, which resulted in a
substantial increase in clicks, surpassing the previous year by over 200 website clicks.
Elizabethtown Tourism is very pleased with the outcomes of the social media influencer
campaigns, noting substantial growth and heightened awareness of Elizabethtown.

Project:

Visitor Profile Research

Description:

Gray Research Solutions collaborated with Magellan Strategies Group to conduct a visitor profile
research study aimed at informing the strategic marketing plan developed by Magellan Strategies.
The research delved deeply into the current visitor demographics of Elizabethtown, KY, as well as
forecasting the profile of future visitors. Elizabethtown is experiencing rapid expansion, notably
with the construction of the Blue Oval Sk plant in Glendale and the development of new
attractions. This comprehensive study furnished essential insights to attract and retain existing
visitors while outlining the target audience post-completion of the Blue Oval Sk project and the
introduction of new tourism sites. Engaging with Gray Research Solutions highlighted the
necessity for Elizabethtown Tourism to adopt a continuous monitoring tool to track visitor activity
within the community, leading to the adoption of Zartico. Utilizing Zartico enables Elizabethtown
to identify popular attractions, visitor hotspots, and real-time visitor preferences, facilitating
informed decision-making for the tourism industry.

Date of Project:

The project began in May 2023 and was completed in July 2024.

Cost of Project: $

$80,900

ROI (Return on Investment):
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Conducting a visitor profile research study for Elizabethtown Tourism provides invaluable insights
into the preferences, behaviors, and demographics of the city's tourists, enabling more targeted
and effective marketing strategies. By understanding who visits, why they come, and what they
seek, Elizabethtown can tailor its offerings and promotions to better meet visitor needs,
enhancing their experience and increasing satisfaction. The ROl from this study comes from more
efficient marketing spend, higher visitor engagement, and the ability to attract and retain a more
diverse and desirable tourist base, ultimately driving long-term growth for the local economy.

Project: Strategic Plan - Based on Visitor Profile Study

The strategic plan was intricately coordinated with the research efforts to enhance project
efficiency. This ensured that Magellan Strategies possessed a deep understanding of the research,
resulting in a seamlessly integrated plan. The strategic blueprint delineates growth prospects for
Elizabethtown Tourism over the upcoming three years, outlining a methodical approach to
Description: |fostering sustainable growth.

Date of Project: The project began in May 2023 and was completed in July 2024,

Cost of Project: $1$17,200

ROI (Return on Investment):

Investing in a strategic marketing plan for Elizabethtown Tourism offered a strong return on
investment by outlining how to attract targeted visitors, enhancing brand recognition, and driving
economic growth. Through optimized resource allocation, measurable outcom es, and strategic
partnerships, the plan maximizes the impact of marketing efforts, leading to increased tourism,
local business revenue, and long-term community benefits. This data-driven approach ensures

sustained success and adaptability, positioning Elizabethtown as a top destination while fostering
economic vitality.

Project: Website Redesign

Simpleview, Inc. is currently overseeing the redesign of Elizabethtown Tourism's website. The
upcoming website aims to enhance visitor accessibility to information and streamline the
discovery of a diverse range of offerings. It will showcase existing and upcoming attractions
Description: prominently, while also simplifying the promotion of local restaurants and hotels.

Date of Project: | Theredesign began in late March 2024 and the anticipated completion dateis November 2024

Cost of Project: $]$58, 075
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ROI (Return on Investment): —l

The upcoming website redesign for Elizabethtown Tourism promises a strong return on
investment by enhancing user experience, improving search engine visibility, and better
showcasing the city's attractions. A modern, mobile-friendly design will attract. more visitors,
increase engagement, and convert website traffic into visitors. By integrating updated content,
streamlined navigation, and optimized SEQ, the new site will drive more organic traffic, generate
leads, and ultimately boost tourism-related revenue, making it a crucial tool for promoting
Elizabethtown effectively.

Project: Hospitality Training

The hospitality training program utilizes Tourism Academy's software to educate frontline workers in the
hospitality industry on assisting visitorsin Elizabethtown. This comprehensive program covers all
attractionsand toursavailable in Elizabethtown, Kentucky, while also providing training on the resources
offered by Elizabethtown Tourism. By utilizing this program, staffin the hospitality industry can undergo

Description: training to be fully equipped to assist visitors.

Date of Project: | The projectison-going

Cost of Project: $ $30,000

ROI (Return on Investment):

Well-trained staff can provide superior customer service, leading to higher guest satisfaction,
positive reviews, and repeat visits. This enhanced service level not only improves the reputation of
local hotels and businesses but also encourages word-of-mouth referrals, increasing tourism and
revenue. The program's flexibility allows for consistent training across the industry, ensuring a
unified standard of excellence that strengthens Elizabethtown’s appeal as a welcoming and
professional destination.

Project: Wayfinding Signage

We haveidentified multiple locations where directionals signage to areas of Elizabethtown would be served
by implementing a wayfinding signage program. We have partnered with City governement on
implementing this program to not only design and fabricate the signs, but to assist in an ongoing program

to keep the signs updated and relevant to assist our visitors with negotiating thier way around our city.
Description:

Date of Project: |Installation expected Oct/Nov 2024
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Cost of Project: SE $250,000

ROI (Return on Investment):

Providing singnage to create a sense of place and make Etown more easily accessible with
directionals/various pockets of our community (downtown, shopping, eateries, parking, etc.) will
enhance the visitor experience for our tourism clients, as well as inform new residents of
opportunities to lighten their load for planning, parking, directing, giving directions to family, etc.
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Name of Organization: Frankfort — Franklin County Tourist & Convention Commission

Directors Name: Robin Antenucci

Phone Number: 502-875-8687 Email: _rantenucci@Uvisitfrankfort.com

—_ ' & &
List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ ol ! C?/ 70 8- é/

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Nowasw

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project:

Dot A e Az pmn — OV LECH A

Description:

| ) c )
AT WACEMENTS T VEUW MAALKET — IIE&I VLA,

WE=T Vig et NDIANAZOLS, Al ks i, LGl b/

Date of Project:

Cost of Project: §

Ca (| z=o52 & —
P 25,(091.99

ROI (Return on Investment): | 1)/ Cif (YASCTD ERNVCASC (= /VLTO Ttz A’/(I_M&—Q\l
VAL LET TN~ VS1 TS CllcidTiAesE  MMAT= .
Project: éﬂatwu///l ~ ™ A= — O (O G
Description: TV A= 1 A DiAANAUS © Y ASH VLLE MMAZIETS
Date of Project: l/"'&/[ L =022 é éV"///W\ ;@2(‘1[
‘Cost of Project: $ & gp(jl 200 00 - ~—
ROI (Return on Investment): @4(\ AT /{@ C/’—?\MMC:, %, [/L{ [D(,(/L%T e SOTH .

A PE QP 1RATD ACep (GALALENT ECOM_THEeE Ao




ARPA/SLERE TRANCHE 2 GRANT - DMO
LEGISLATIVE REPORT

Project: W é/“@% - (AOWU&/”@I[@Q

Description: A'F é{}/?:'(LOC, l VCL()@! \“/4'06\/@4 ?L(/V E DMZF// M)Mﬂ% (1 CVCU//b

Z,‘E’( =€ trauet DMW (MOU:& T%C%/ St

pate of Project: | /It (f yHot — V)Vl cin 2 Cxmmee= — oy ' 273

Cost of Project: $ @ 6—’7(7@0 OC)

ROI (Return on Investment): M((,() /‘Cdoéﬁ %ﬂ/) %OOW(% 4@\/ M&L,(QWUQ( ¢ D/‘SS?V( L %L?C«Y\

(9:?\{7/0\)5‘62%6(5 &‘éj V)‘&Z"/T//?Zjldt’f‘; [ Q‘([/Z(&;fau Vggj&zm\ﬁ le Wicre. VTS .

Project: ]{%5’6&&(’,&7 — (Cé%/ﬂ[dv&’o&

pescription: | Cerddey Vaw dbet (Ao, %/ ~ Coecht cocd @G/QaM(WQ&QL/ZA,\QLj

T2 8 trec oy <€ (c*m{—@{@ C.m?df?c/y, Pedze @M /9 9&9126&&),

U Ké/ti}gfé/é ot U’))f;rfc/ &Wéfm/ [‘6[/7&({7!0[2 Sty t = ol (e,

Date of Project: —~20C) I
Cost of Project: $ / OO, OOO
ROI (Return on Investment): | | [ o CA 58&0 (/LEL%:,(—E e /15 '{"a/’f\? £ % &Z{DL‘/é%

ﬁLVM&% Codesataedrutai. e 6‘7‘7/[("(&%/@‘([&/45\65 Vmut@évﬁ,?
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Project:

Description:

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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Name of Organization: Glasgow-Barren County KY Tourism

Directors Name: Maclean Lessenberry

Phone Number: (270) 404-2870 Email: maclean@betterinthebarrens.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $34,981.22

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being
promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.
List any photography or video projects that will entice the visitor to seek further information.
New events or meetings brought to your community.

Research projects.

N o u & W

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).



Project:

SEO/SEM

Description:

Search engine optimization and search engine
marketing with focuses on Mammoth Cave National
Park, Barren River State Park, and outdoor
adventure to a hand crafted landing page
highlighting lodging in the area

Date of Project:

In-progress

Cost of Project: §

$50,000.00

RO! (Return on Investment):

s The impact of mer lodging eampaign has been significant and far-
reaching. Since the launch of the campaign, we have seen a 340%,
increase in overall site traffic, with new users increasing by 21,500, Our

LSEQ efforts alone have resulted in o 203% increase in organic site
naffic, while owr puid SEA campaigns have brought in an astounding
2,208% increase in wraffic. What s particularly impressive is the direct
commmuication we've been able to extablish with potential guests.
Fisitors are noww calling ns, sharing how they found us, what kevwords
they used, and what they 're interested in, This level of divect feedback is
invaluable and has aflowed us to continously refine our strategy by

Linserting or vmitting kevwords baved on real-time data. The campaign
Hhas not anly increased traffic but has also significantly enhanced oy
Lability to widerstind und meet the needs of our visitors.

Project:

Description:

Date of Project:

Cost of Project: §

ROI {Return on Investment}):
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Name of Organization: (10\odin (fox/mfhg Tovrism  (omissiol)

Directors Name: \V\C\W&JO\\’\C’ Do — Shern By oderic (‘O\Oa\\/\SOV\
o (% BND of ANDCAGCES@ Zoomdouwo,com O¢ LR 4o
Phone Number: O ggej\?« S - Slo4) Email: @\C\\WOO(\QC\%@ 200 U Qe oroderick © amail - (o

2 i L
List the total amount of funding you have spent or in the process of spending as of June 30, 2024: S f)ﬂ \KO(D% O \

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a hew market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
({list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROl (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Name of Organization: Georgetown/Scott County Tourism & Convention Commission

Directors Name: Lori A. Saunders

Phone Number: 502-863-2547 Email: lori@georgetownky. com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $221,183

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

sell Ul U ¥

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: Coomer, LLC
Description: Coomer is a professional advertising agency that creates, plans, and executes marketing campaigns.
They have developed creative content and strategy for our upcoming campaign. By combining
creativity and strategy, Coomer is helping Georgetown/Scott County effectively reach and engage their
target audiences. Projects include: Film Shoot, Ad Creation, Video Creation, Evergreen written
content, landing page etc.
Date of Project: | rebruary 20, 2023 - Present
Cost of Project: § $ 87,911.00
ROI (Return on Investment): Stage two marks the activation and optimization of our advertising campaigns.

Leveraging the strategic groundwork laid in the previous phase, we launch campaigns
across carefully selected channels and meticulously monitor their performance. By
closely tracking key metrics such as click-through rates (Avg. 10.3%, which is 1.4%
higher than the industry average), website traffic (YTD Views have increased 45% &

Users Increased 34.99% compared to same period last year) , and revenue, we aim to

maximize return on investment by driving increased lead generation, and brand
awareness. Our strategy involves continuously optimizing campaigns to adapt to
evolving market conditions and consumer preferences.

Project:

CrowdRiff Creators

Description:

CrowdRiff Creators helps DMOs create and distribute short-form videos by managing local creators who
authentically showcase destinations across 30 locations in Scott County on platforms like TikTok and Instagram
Reels. This approach leverages the power of authentic storytelling to connect with travelers and drive tourism.
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Date of Project: |August 2023 - Present

Cost of Project: $| $  27,000.00

ROI (R : ) .
(Return on Investment) The work completed with Content Creators has produced 52 minutes and 31 seconds of

vertical evergreen video content. Instagram organic reach totaled 28,984 with 1,024
engagements, while Meta Ads expanded reach to 95,551 and generated 27,940 engagements.
CrowdRiff Web Galleries showcased the content, accumulating 70,000 views, 12,000
engagements, and an impressive 17.6% engagement rate.

Project: Advertising Campaign

Description:

That's Georgetown, Kentucky for ya! is a comprehensive campaign created by Coomer, LLC highlighting the
city's unique appeal across various platforms. From print media like USA Today and BlueRidge Outdoors to
digital channels including social media takeovers and video ads, our goal is to attract visitors and new residents
by showcasing Georgetown's rich history, vibrant arts scene, delicious cuisine, and warm hospitality.

Date of Project: }luly 2023 - Present

Cost of Project: $| $ 59,708.00

ROI (Return on Investment):

In 2023, Georgetown and Scott County experienced a remarkable boost in their local
economy, thanks to a surge in tourism that truly made headlines. Total spending by visitors
skyrocketed by 4% compared to the previous year—a clear indicator of the area’s growing
appeal as a travel destination. Even more impressive was the 8% increase in transient tax
revenue, a testament to the significant influx of visitors. This impressive growth wasn't by
chance; it was driven by highly effective advertising campaigns that captivated tourists and

drew them to the region in record numbers.
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Project: Datafy

Description: Datafy provides a full circle data and research platform that allows us to understand visitation to our
destination. Using geolocation technology, Datafy tracks where visitors are coming from and activities
they are participating in once they arrive in Georgetown/Scott County. This provides our team with a
custom visitor profile for our community.

Date of Project: |January 1, 2024 — Present

Cost of Project: § $ 30,264.00

ROI (Return on Investment): Based on our data-driven goals, we can now create targeted audiences based on

previous visitation and visitor behavior, reach precise audiences with an integrated

programmatic advertising strategy, and track attributable visitation metrics for our

overall marketing strategies. ROI: More efficient marketing spend with attribution,
showing the true impact of our company's efforts.

Project: Advertising Billboard Campaign

Description:

Georgetown/Scott County Tourism made a significant investment in in-state and out-of-state advertising to

attract visitors. Four distinct billboard campaigns were strategically placed in high-traffic areas of Nashville,

Indianapolis, Cincinnati and throughout Kentucky. These vibrant displays showcased the unique charm and
attractions of Georgetown and Scott County, targeting potential tourists from neighboring states.

Date of Project: |March 2024

Cost of Project: $| S 16,300.00

Return on Investment):
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The billboard campaign demonstrated a st.rong return on investment with a notable impact on
visitor numbers within the designated DMAs. Specifically, there was a 4.6% increase in visitor
days compared to the previous year, coupled with a 7.69% increase in average length of stay
from those three cities. These results underscore the effectiveness of the campaign in
attracting new visitors and encouraging extended stays within Georgetown/Scott County.
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Name of Organization: Grand Rivers Toursim Commission

Directors Name: R. Brian McDonald

Phone Number: 270-362-0152 Email: brian@grandrivers.org

List the total amount of funding you have spent or in the process of spending as of June 30, 2023: $ 11,595

List all projects that were completed, or projects that were started as of June 30, 2023. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

N w»uhRw
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Project: Grand Rivers, Kentucky Reference and Guide Map

Description:  |A pocket map designed and printed take is easy to place in a pocket or handbag but unfolds to an easily

read map of the city of Grand Rivers that clearly marks and defines local business, attractions, points of interest, and informational

centers. Designed to help visitors and travelers to find shopping, dining, lodging, and activities.

Date of Project: |28-Mar-24

Cost of Project: $ |3,150 ($3,000 printing and productions / $150 design)

ROI (Return on Investment): |Maps have been a huge success with American Cruise Line Passengers when docking in Grand Rivers

Since port time may be limited, passengers are using the map to find businesses quickly. 95% of visitors to the information office leave with the
map and comment on its usefulness and convenience.

Project: 2024/2025 New Grand Rivers Visitors Guide

Description:  |A 40-page visitors guide listing all Grand Rivers dining, lodging, entertainment, attractions, and points of interest,

as well as attractions and things to-do within 15-minutes of town. New design, new photos, new graphics.

Date of Project: |4/28/2024

Cost of Project: $ 8445

ROI (Return on Investment): [Grant allowed for 25,000 to be ordered, allowing the visitor guides to be in more Kentucky information
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Centers, rest stops, and visitor centers. Visitor guides are mailed by GRTC to those requesting through the website making it easier and more likely
for over-night trips to be planned to the Grand Rivers area.
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Name of Organization: GRANT COUNTY TOURIST & CONVENTION COMMISSION
Directors Name: JAMIE BAKER
Phone Number: 859-824-3322  Email: jbaker@grantcommerce.org

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $24,309.41

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project:

SkeeterFest Music Festival

Description:

Skeeter Davisis Grant County's only Grand Ole Opry Star, The SkeeterFest Music Festival is a way to honor her

legacy. This inaugural event lay the ground work for an annual music festival. ARPA funds were used to place

billboard advertising in Lexingon, Louisville, Georgetown, Frankfort, Richmond & Northern Kentucky. Grant

County tourism has not previously placed billboard advertising in any of these mz rkets, so thi has opened up
new opportunities for usto attract more visitors to Grant County and to give those coming to the Ark Enc ounter reasons to stay longer and spend more money in our community,

Date of Project: 7/13/24

Costof Project: 5 | $24,309

RO! (Return on Investment):

Attendnace at this first-time event was 2,500, At least 50 percent werenon-residents. We received reports from several of our hotel/short-term rental partners that

they received bookings, specifically for this event. Grant County Tourism's web site also received a higher than normal volume of hits, as well as our office

received requests for information on hotels/restaurants/attractions in the area. Our social media following increased by 50 percent, with most visiting the

Project:

pages about SkeeterFest. At the music festival, we were also able to distribute 500 flyers to our visitors concerning upcoming events in the community,

Description:

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $§ X A , /

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

Nowhw



ARPA/SLFRF TRANCHE 2 GRANT - DMO LEGISLATIVE REPORT

Project: WDRB Commerical
Description: Grayson County Tourism ran a commercial on WDRB in Louisville from May to September 15 2023
Date of Project: May -September 2023
Cost of Project: $ 28,782.00

ROI (Return on Investment):

Increase visitors to the area for a family vacation. Increase visitors to our website.

Project: Display Kit
Description: Heartland Communications designed us a new tradeshow display to take when we go to big shows.

Date of Project: May 2023

Cost of Project: $ 14,969.47

ROI (Return on Investment):

Attract more people to our booth at tradeshows. Increase visitors to area & website.
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Project: Wayfinding signs
Description: Hardin County Signmakers made us wayfinding signs plus installed them around Grayson County
Date of Project: January-May 2024
Cost of Project: $ 28,455.28
ROI (Return on Investment):
With the wayfinding signs visitors will be able to find there destination easier.
Project: Tourism TV Network
Description: Tourism Tv Network delivered us two large traveling kiosk to take with us to tradeshows.
Date of Project: March 2024
Cost of Project: $ 9,200.00

ROI (Return on Investment):

Attract more people to our booth at tradeshows and to visit our website and the states website when using the kiosk
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Project: Radio Commercials
Description: WBKR out of owenshoro aired commercials for us for a huge concert
Date of Project: March-May 2024
Cost of Project: $ 1,731.25
ROI (Return on Investment):
To draw people from out of town to our big concert.
Project:
Description:

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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Name of Organization: Greenup County Tourism Directors Name: Jaime Bloss

Phone Number: {606} 473-6440 Email: jbloss@greenupcountyky.gov

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: fil783.00

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such as:

1.

No ok ow

Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for
your organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location),
publications (list a sample of publications), TV, radio, or billboards and dates of advertising.

New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is
being promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you developed
and installed.

List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: Video Production and publication

Description: Video production and publication featuring Bennett's Mill Covered Bridge with a local historian.

Date of Project: | 1/1/2023

Cost of Project: $1  $1,299

ROI (Return on Investment): |Gave exposure to one of the covered bridges in the area to encourage a higher room occupancy.

Project: Billboards

Description: Billboard exposure for Greenbo Lake State Resort Park (July 22 - Sept 8),

Greenup OId Fashion Days (Sept 2 - Sept 29) and Flatwoods Harvest Festival (Sept 2 - Sept 29)

Date of Project: | 7/1/2024 - 9/2024

Cost of Project: $| $5,725

ROl (Return on Investment): Exposure for Greenbo Lake State Resort Park, Greenup Old Fashion Days and Flatwoods Harvest Festival

to encourage a higher room occupancy and awareness of the attractions that are provided within the county.
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Directors Name: Onalee Kidd

Phone Number: 270-7338-1895 Email: director@tourgreenville.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $ 11792.00

List all projects that were completed, or projects that were started as of June 30,2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: KBK Outdoor Billboard

Description:

Billboard was purchased through KBK outdoor advertising. Billboard was located on | 24 Milemarker 1 westbound on the

bottom face. Billboard was 10'6 by 36'. Billboard encouraged to "Explore, Eat, Shop, Greenville, KY"

Date of Project: Billboard was purchased and set up in May 2022 and ran through July 2023

Cost of Project: $ 11792.00 total cost. Monthly cost $750. The month of May was prorated at a cost of $375. Initial setup fee was $917

ROI (Return on Investment): | Monthly resturant tax in 2020 averaged between 20,000 - 24,000. In

2023 average monthly income generated by the tax is around 30,000.

Project:

Description:

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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Project: LO\m\(\\V Baks Promohivs
" Description: | W@ ‘(@C\Q\/€ “)\C\‘(\(M\Q %“’Wgh AY"‘%(X\ W Hode dopoy ! VP@V‘
4 %(O\IJS" w Bt CUJY\AW\ \tJQ Moo Ave ™ YW Prugtam od | Vwve (A izl
‘lj““‘v‘ nm -%1& d»z,.’\a\ \aamnusQ I Y Samsin
Date of Project: | 208N ;
Cost of Project: $ | 7} 500
ROI (Return on Investment): \fYXOMd QXQ DS\K \"\ o A.Y\\& ek B Frolen (_n)uﬂ\t\,,
Conerthe € totmvna C\am, n oor i I\r(slnvm-l doxs &v Zo'Ltl
proiect: | (omirer6 d Siv @utmb o WNARK | |
Description: | W (\M‘ CNY\WOM o WY v (As(iu\\v} m)i,‘ @ VO/‘W’ Q,m‘tc |
v tredne LO""\

Date of Project:

@a\\\wmqs

w\\ M

Cost of Project: $

\SV

ROI (Return on Investment):

mawd w\'\dm
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Project: ONM

Description: em Lu“‘”ﬁ W‘Wg“\b ;V\mo‘ad L vbh . l?M""'

W ’6‘0 «v« o\o\vs Cv{ ?a\w. Sk 'U:“‘(G'%M‘?"’“g%w et

Date of Project: Qx‘ - Au.\“q. vl\v,

Cost of Project: $ \s‘b M“ \F \D|w 30 xw

ROI (Return on Investment): GW’ ?\'\)‘\) el o W"f H‘Mﬁ"

. ; | z i |
Project: : ; ; i f
Description: |
, ! 4
1 |

: }

f |

s | i

Date of Project:

Cost of Project: $

ROI (Return on Investment):
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Name of Organization: Harrodsburg-Mercer County Tourist Commission

Directors Name: Daarik Gray

Phone Number: 800-355-9192 Email: tourismed@harrodsburgky.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $26,250.00

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Nowpw

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: Website Redesign

Description: New website redesign by Kinetic Strategic Design

Won't be finished until late August, but once rolled out will be advertised on social media, as well as at Rupp Arena through sponsorship and other marketing avenues.

Date of Project: Began June 2024

Cost of Project: $ 26,250.00

ROI (Return on Investment):

Project:

Description:

Date of Project:

Cost of Project: $

ROI (Return on investment):
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Name of Organization: Hart County Tourist Commission
Directors Name: Sandra T. Wilson
Phone Number: 270,218.0386 Email: __ sandra@kygetaway.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $  66,247.51

List all projects that were completed, or projects that were started as of June 30, 2024, When describing projects include information such as:

1.

el o L

Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors, List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being
promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects,

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: kygetaway.com website

Description:  [Creation of an online hub to increase our tourism economy by showcasing pur assets and engaging our visitors.

Date of Project: Qctober 2022-May 2023

Cost of Project: $ | 35,247.51

ROI (Return on Investment); |32.45% increase in visitor sessions, 32.56% increase in hew visitors, 21.2% increase in session duration.

Our annual Economic Impact has jumped from $22.67 million in 2019 to $38.1 million in 2023.

Project: > 4 season content creation

Description: On-site professional photography and videography 4 times/year of year-round adventure

offerings to lengthen our seasons and expand economic impact,

Date of Project: | 2022-2024

Cost of Project: $ | 31,000

ROI (Return on Investment); |These photos and videos used on website, socjal media and print shwocase the versatility of our

attractions that are open year round, and have helped us our record-breaking $38.1 million Economic Impact.
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Name of Organization: Henderson Tourist Commission

Directors Name: Abby Dixon

Phone Number: 270-826-3128 Email: abby@hendersonky.org

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: $183,975

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

bl L

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: "Take Flight" 30-second commercial
We worked with a videographer and animator to create a new brand video, featuring an Audubon bird that goes from sketchbook
Description:  |to sky on a whimsical adventure around Henderson's signature attractions.

Date of Project:

February 2024-ongoing

Cost of Project: $

50,000

ROl (Return on In

vestment): |So far, this OTT/CTV campaigned has garnered over 300,000 impressions in our key markets of Indianapolis, Nashville,

Cincinnati, Louisville, Lexington, and Chicago and has increased time spent on our website.

Project:

Professional Development

Description:

ESTO, Marketing College, DIY Tourism

Date of Project:

ongoing

Cost of Project: $

3,350

ROI (Return on Investment):

Training and developing our staff is invaluable and has inspired us to implement new, creative marketing ideas

to keep up with today's advertising trends that the market demands.
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Name of Organization: _Hopkins County Tourist & Convention Commission

Directors Name: __Tricia Noel

Phone Number: _270-821-4171 Email: _tnoel@visitmadisonvilleky.com

S
List the total amount of funding you have spent or in the process of spending as of June 30, 2024: § Cp oN R lo

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
{list a sample of publications), TV, radio, or biliboards and dates of advertising.

2. New orupgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

Nowunew
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Project: %PQ!\C\':-\C" CQMQQ‘;QQ in épor*é HPU\J@, — L€¥}A9'+Dn

Reogen F'icLCLJ Ropp Brena = UK Sports — instant Peto]a\,/ SD0 A8
on 'H\Je. \‘Eum\oo{-rm\ 1A _each tacily +\’/ (iur\‘mc/) VK $oothall ! baskgibal] Qame

Description:

Date of Project: | flug. 2043 — March A0ay
Cost of Project:$ | f 29 SO0

ROI (Return on Investment): | Ay crgc e gHendane e @ Keagee Bield — (,0939
1 ‘ T
vecage Qttendonce @ Pupp Acena ~ 19795

Project: '/brar\g‘mg CQQ}‘!Q}Q,A w! N\um\a\{ State Un'iuu\si+\/ ?au«.\g
Description: 875' TV SPQ‘\‘S OA, Ebp(\) + dUl\"l(\? fY\éU (_?(\OQCQCE\Y\‘

ot Q,I)o{‘“i"i(\q cuentxs
QQC‘Lior\a[ reach —N\Ul‘f‘f&\{ ,. paduc&\/\| Ma\/‘fi cld, lKJB ef\'¥0A_.rlLOu1¢g>'k e

Date of Project: 8))&!;}5 — 0,50151#
Cost of Project: § ¢ Y 0O

ROI (Return on Investment): |y erage Viewersh D o} oll sports — S 000
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Project; L\H)ar\&e& mar\mtmo campaian foe Wesk KY Ar\%auo Nacket © N1 Yard Sale

Description: CCUY\DO»‘CH\ neduded KDT cpystom omn’ dfqua I Dillbaopde

in Evansyille ﬁasl\m e (PaclUco\f\ Loc 16 Lad rmoressmm PN/\‘\“ QA
LA V\\{ MM\‘HA\\: (' Th& LOJ\& QQ‘DOP‘L :(‘1\?@'1’ o_ h()r\ﬂt’(‘ GCQQ

Date of Project: ﬁpr\'i | Loay — JU[\Q, dzO&L{
CostofProject:$ | * OO bS 89

ROI (Return on Investment): #OJ\" vendors CyOL)\OlC(LT\[ ‘gPOW\. ‘\‘ S\LO\‘{-Q\S @,I\&- visitors "P‘(\OM

5 states

Project: N\arke‘P‘MQ (‘,(\ml{m ‘sqn "?’C)f‘ pew cuent — Pre ~(Lli‘ ,D\\f’ ﬁwr"em\{u

Description: | Campaien 1ncluded diqﬁa\ ade ﬁpnmm\ed SQciol
medio posts radio Aigidnl hitlbonrds

Df(:" '.Lc‘\l.l,f‘(\()ﬁke‘;l~'t(\(; (\e;ﬁm\‘}eo( (D1, 101 ')m,g\i‘(’ué&{Oc/\A

Sociel media rfeach togs 30,000

Date of Project: ,a ot V03 "I
] .
Cost of Project: $ 39’1 g5 28 0

ROI (Return on Investment): | Hot e | OCCuDanc\l/ Ly f & %r “+his (heellend
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Project: ides Shootd * (Prododia«\

Description: hl(\mo ot » J)mf@e«s&o/\al ()ao\eoar\aoheo 45 Shoo+
and. ”){\oduce desets 40 be peed in television COMM e al

AW
Amﬁfa] O(CQ\S Qi A Seucl W\edm (,O{/\\\‘GV\\‘“

Date of Project: A LJust Lo A3
Cost of Project: $ /) 2SO 00

ROI (Return on Investment):

Uidep peed, fop éDO(\éON(A S0Chal ,/)/)sts Leached Y3220
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Y\)D.

, — - . ) .
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Name of Organization: __Irvine-Estill County Tourism Commission

Directors Name: Jessica Stevens

Phone Number: _ (859) 351-3542 Email: jessica@estill.org

List the total amount of funding you have spent or in the process of spending as of June 30, 2024: S 18,800.00

List all projects that were completed, or projects that were started as of June 30, 2024. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

L N

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you
developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).
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Project: Storytelling Package
Article, photo, and videos on the
Description: KY Tourism website

Date of Project:

10/1/2023-9/30/2024

Cost of Project: §

13,800.00

InCrease in website visitors ot 2Z251% tn comparison 1o the same

ROI (Return on Investment): |year time period pre-covid.

Project: Targeted Pre-roll ads
Utilizing the video created in the storytelling project, we used behavior based
Description: targeted ads on YouTube to drive website traffic and brand awareness.

Date of Project:

4/1/2024-5/31/2024

Cost of Project: §

$5,000.00

ROI (Return on Investment): JOuring the two months the ads ran, we saw 461,964 impressions and a

video completion rate of 81.12%. This resulted in an average website traffic
increase of ~200% during the campaign.
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Name of Organization: _Kudtouwm Tourism Comaniss \ov

Directors Name: _Justin Kinoro

Phone Number: 270 - (20 WEES Email: JU(SFIV\@V(S'L*”MW&—K\(- conn

2024
List the total amount of funding you have spent or in the process of spending as of June 30,2623: $ LI-q, (Lo, °°

List all projects that were completed, or projects that were started as of June 30, 2023. When describing projects include information such
as:

1. Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors. List if you used digital marketing (location), publications
(list a sample of publications), TV, radio, or billboards and dates of advertising.

2. New or upgraded web sites that includes new content, photos, and tools to assist the visitor navigate the site. List how the site is being

promoted by the organization.

New brochure that includes new content and photos. List how the brochures being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs have you

developed and installed.

8. List project cost and the ROI (return on investment, which could be from higher room occupancy, attraction ticket sales, restaurant
receipts, campground stays, website visits, request for brochures, Google analytics or compare to pre-covid numbers (2019).

Nowvsw
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Project: Print Ads- Washingron Post & New More Times—

Description: Pr.“’bf'éd oS N o driv— YW aurget YUM Cot{ o

Date of Project: | Stumnier 20724

Cost of Project: $ | 41 3%0. 9

ROI (Return on Investment): | ¥business traefle '\V\(XWCJ, wbs\e vt act o ¥ ISy auide WQMS‘!’ grensed-
J

Siou\mé’\ (ot Spuel medio u%a%w

Project: Tdovision Lommurcicl ~ fox & eps - Evansyile , (N

Description: WV commeraf ( 30 Second S‘oo(‘) riun 2o+ HWWLS o1 eah Nonmel  (opchlind) o e

drive market v us.

Date of Project: | Stumume— 2024

Cost of Project:$ | [\ Spvo. 22

ROI (Return on Investment): | INCreascd werSite ordkeracHon
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Project: New MOb‘le/—ﬁ”inUk WebSife

Description:

DRy \pdated | Mobile - frigndlye Website with inferactive links, e digitod

ViSitors quide | ofc

Date of Project: | Winter 07D

Cost of Project:$ | 41,500, 00

ROI (Return on Investment): W\UWQDLS,(_Q( ﬂrqﬁdm/ S'\Q‘/\‘LHC(M/\:H\_A\ . \V\UfMS(d visutor aide. roguests,
~ vt J 1 !

Project: NewsSpapar ads - okl Covwhr Yo er wauw

Description: | Pint acds 1 botia the AW Spaper gl the "Odag Trigoin" 1nsert pudlicodio

Show ¢as nop Siinee desHnah onac

Date of Project: | SWwmwier ‘20724

Cost of Project: $ | Q00. Y9

ROI (Return on Investment): | \nreased usiness ratec during poak fowdist yason Wk euSe d Wepsife
T '

Yrathc » IW\OI‘W\I'La, ()V\Ovu, CAlS




ARPA/SLFRF TRANCHE 2 GRANT -DMO
LEGISLATIVE REPORT

Project: Print Ad- B Waterways 3 Advectuue Trails

Description: Fud Yoge ad - New Mokt for us-

Date of Project: S er 2024

Cost of Project:$ | 2, #50. ©O°

ROI (Return on Investment):

WNoreased Tvaee o Wm% peade TOWISEACon % wepSite Trafflc

Project: Rotating: TV Ads - Vortley Regionel Alvport

Description: W glides nsidee Bartlone Yemonad Awport . givino WS e pasyuge. to
Y J /] 1

pofe/m'u/ roaveles rom o over T C’O\M\Tyun‘f

Date of Project: SU\A’\MW QLOUY

Cost of Project:$ | 2,56 0. 00

ROI (Return on Investment):

WNressed Website tyaceic & Visday adxuiou_/ g e I
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Project: Trove Taste & Tour Magazine

Description: Pl bage privgt add n Travel TASiL & Towr MMQUM Tat has o large Wket

This ad indudes a Short aveile aporsd Eustouna, ky.

Date of Project: Sum ntenr 2023

Cost of Project:$ | 2/150. 09

ROI (Return on Investment): | W& Wave Seen gun Inorea so 1 raefic 3 businucs in oy Town & Wepsite .

Project: Wal Streer Jowwnal —Novrhwe st

Description: Pr[m QdVMﬁLSH’\OJ- \Qa(/l/tu/\@f ﬁ/LQ/ MiVb V\/\Mkd” \V\ W (/(/\l(/OLO)O * C/‘U/\C‘\V\V\G\;%\

reos.

Date of Project: | \M\\ter 20213

Costof Project:$ |t 25 0. OO

ROI (Return on Investment): \NUreased Soclel Wuediee \aaaene -, % Website TYatfic.




ARPA/SLFRF TRANCHE 2 GRANT -DMO
LEGISLATIVE REPORT

Project: Business Traveler M(A@u;[w - fuud paae Ad

Description: | Prind advertiSing. in the Bustress Traveler Mogoazin s WA provide s o nea)

Market for US in o publication we Wowe viot adverdised wa before.

Date of Project: | StArunier 2024

Cost of Project: § | ©.990. 90

ROI (Return on Investment): | Thee puplication was \ust released n August, we dont have, dato 4o

trace ot S fine.

Project: Troaved Taste s Tour Magu zire. — Eudi Vaq/o Ad

Description: | Print adverfising w e Tavel Taste 3 D Madodine  pvoviding o raan & loro
o J v

Mayvket {ov us.

Date of Project: | Wintter 2022

Cost of Project: $ | 2,500, 99

ROI (Return on Investment): | We Nave Seen an ireas< W\ WebSite Trafeic 3 Veau¢sts, fov ViSitor auides-.




